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Buslenko O. N. Organizational model of formation of educational content discipline “Work in 
material”. 

Article content modeled discipline “Work in material”, which describes the future designers in the 
training.The basis of the simulation was taken the principle of selection and structuring educational 
information according to the tasks that apply to professional training future designers. We consider four 
types of structures that were taken as a basis for shaping the content of the subject matter “Working in 
material”. Presentedmethods for selecting and structuring the content of discipline in a logical 
sequence.Within the theory of the unity of semantic and procedural sides singled out and proposed in the 
text most common principles and criteria shaping the content of training that take into account in the 
selection and structuring of the content of educational material. Based on the provisions set developed 
appropriate conclusions and outlines the prospects for further research. 

Keywords: organizational and pedagogical model, structuring the content of the discipline, work in 
material, future professionals of the design. 
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Vovk N. V. Training future teachers of technology to creating a culture of consumption in 
secondary school students. 

The essence of training future teachers of technology to creating a culture of consumption in 
secondary school students, considered its components, criteria and levels of performance. Scientifically 
substantiated semantic description of the concept of “training future teachers of technology to creating a 
culture of consumption among students”. Theoretically grounded and experimentally proven effective 
implementation of pedagogical conditions of preparation of future teachers of technology to creating a 
culture of consumption in students. Established pedagogical conditions under which it will be implemented 
in the training of future teachers in higher education. 

Keywords: consumption, culture of consumption, consumer education, technological education, 
training future teachers. 
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